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2018 CAMPAIGN  
CALENDAR 
 
Sept 5 Campaign Training 
  12:00pm-1:00pm 
 

  Midtown YMCA 
  709 George Anderson Dr. 
  Wilmington, NC 28412 
 

Sept 6 Campaign Training 
  5:30pm-6:30pm 
 

  Midtown YMCA 
  709 George Anderson Dr. 
  Wilmington, NC 28412 
 

Sep 7  Prospects Due   

 
Sep 13 Kickoff Event   
  5:30pm-6:30pm 
 

  Midtown YMCA 
  709 George Anderson Dr. 
  Wilmington, NC 28412 
 

Sep 27 Annual Campaign Luncheon  
  11:30am-12:30pm 
 

  Midtown YMCA 
  709 George Anderson Dr. 
  Wilmington, NC 28412 
 

Oct 15 Wrap Up Celebration 
  5:30pm-6:30pm 
 

  Location TBA 
 
 

 
 

2018 ANNUAL CAMPAIGN SEASON 
September 13th - October 15th 
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STAY  
CONNECTED 

 
Sarah Gibbs 
Financial Development & Marketing  
W: (910)-251-9622 x245 
C: (336)-970-0836 
E: Sarah.Gibbs@ymcasenc.org 
 

Mary Heath 
Financial Development & Sponsorships 
W: (910) 251-9622 x245 
E: Mary.Heath@ymcasenc.org 

 
Shannon Berg 
Operations Director 
W: (910)-251-9622 x227 
E: Shannon.Berg@ymcasenc.org 

 
Jane Klippel 
Operations Director 
W: (910)-251-9622 x269 
E: Jane.Klippel@ymcasenc.org 
 

Corey Maarschalk 
Youth Development Director 
W: (910) 251-9622 x255 
E: Corey.Maarschalk@ymcasenc.org 
 

 
 



GIVE THE  
GIFT OF  
DISCOVERY 
 
 
When you donate to the Y, 
you’re giving kids the  
opportunity to explore all 
they can become.  
 
 
 
 
Give for a better us. 
 
 
 

THE Y is one of the largest philanthropic 
organizations in the world committed to  
strengthening communities– because we are the 
community. We are an inclusive non-profit  
organization dedicated to helping adults, children 
and families live healthier, more productive lives in 
spirit, mind and body. At the Y, people from all 
backgrounds build connections through fitness, 
sports and shared interests. 
  
WE BELIEVE that lasting personal and social 
change can only come about when we all work  
together to invest in our kids, our health and our 
neighbors. Together with you, your family and your 
neighbors, our movement strengthens the  
community through promoting three things: 

 
Youth Development 

Healthy Living 
Social Responsibility 

 
OUR MISSION is to put Christian principles into 
practice through programs that build a healthy 
spirit, mind and body for all. The Y is an essential 
part of our community and it belongs to everyone 
regardless of age, income or background. That’s 
why we offer scholarships, funded by community 
support and donations to our Annual Campaign. 
These scholarships provide kids, families and 
adults the opportunity to pay program and  
membership fees that align to their household  
income. 
 
Because of our Annual Campaign we can imagine 
more for children, families and adults within our 
community. Join us as we work together to make a 
positive difference. 



11% 

27% 

11% 

42% 

9% 

ABOUT THE Y 
 

WHO WE SERVE 
Today, the Y serves more than 12,000 children, teens, adults and seniors  
each year including 6,000 children under the age of 18. 
 
 0-5 years 
 

 5-11 years 
 

 12-17 years 
 

 18-64 years 
 

 65+ years 
 

FACILITIES IN NEW HANOVER, PENDER  
AND COLUMBUS COUNTIES 
 2 YMCA Branches 

 1 Residential Camp 

 2 Indoor Pools 

 5 Outdoor Pools  
 

PROGRAMS & SERVICES PROVIDED IN  
9 COUNTIES 
 Population Health: New Hanover, Brunswick & Pender Counties  

 Summer Camps: New Hanover, Brunswick & Pender Counties 

 Afterschool Care: New Hanover County 

 Girls on the Run & STRIDE: Brunswick, Carteret, Columbus, Duplin, Jones, New  
Hanover, Onslow, Pender & Sampson Counties 

 Youth Soccer: New Hanover & Pender Counties 
 

PROGRAMS & SERVICES 
 

CHILD CARE 
Afterschool Care 
Child Watch  
Preschool 
 
SUMMER CAMPS 
Camp Kirkwood 
Preschool Day Camps 
Residential Day Camps 
Specialty Day Camps 
Sports Camps 
Swim Camps 
Teen Day Camps 
Youth Day Camps  

SPORTS & RECREATION 
Halo Hoops Basketball 
Flag Football 
Kids Triathlon Club 
Lacrosse 
Girls on the Run  
Police  Activity Leagues (PALS) 
Pickleball 
Races & Triathlon 
Soccer 
STRIDE 
 
SWIMMING 
Cape Fear Aquatics Club  
Lap & Family Swim 
Lifeguard & CPR Training 
Masters Swim 
Swim for Life 
Swim Lessons 
Water Aerobics 

HEALTH & FITNESS 
Blood Pressure Self-Monitoring 
Couch to 5K 
Diabetes Prevention Program  
Geri-Fit  
Group Exercise Classes 
Kids & Family Fitness 
LIVESTRONG® at the YMCA 
Moving For Better Balance 
Personal Training 
Races & Triathlons 
Senior Games 
 
YOUTH ENRICHMENT 
Adventure Guides 
Leaders Club 
Leadership Through Aquatics 



SHARING OUR STORY 
 

YOUTH DEVELOPMENT  
All kids deserve the opportunity to discover who they are and what 
they can achieve, under the guidance of adults who care about them 
and believe in their potential. We see every interaction with children 
and teens as an opportunity for learning and development—grounded 
in the Y’s core values of caring, honesty, respect, and  
responsibility. 

 
Example: Brion came to the Y through our summer camp program. In his early 
years, Brion struggled with his emotions and often found himself in trouble. Over 
the years the Y staff worked with Brion and his family to support him in learning 
how to control his behavior. Brion grew up to love the Y, and began taking on lead-
ership roles by helping Y staff work with the younger kids in our summer camp and 
afterschool programs. 
 
 
 
 

HEALTHY LIVING 
The Y helps people and families build and maintain healthy habits for 
spirit, mind and body in their everyday lives. By helping kids, adults, 
families and seniors improve their health and well-being, we build a 
stronger community every day. 
 
Example: Kim signed up for the Y’s Diabetes Prevention Program when she  
discovered that she was at risk for type 2 diabetes. Through the program Kim was 
able to achieve her goals in weight loss, physical activity and healthy eating habits. 
Kim also developed some great friendships with the other program  
participants. Today Kim participates in group exercise classes at the Express Y and 
water aerobics at the pool. Additionally, through the program, Kim was  
motivated to learn to swim and now swims laps at the pool each week. 
 
 
 
 

SOCIAL RESPONSIBILITY  
With our doors open to all, the Y brings together people from all 
backgrounds and supports those who need us most. We take on the 
most urgent needs in our community and inspire a spirit of service  
in return.  
 
Example: The Y was approached by members of First Baptist Church and the  
Interfaith Refugee Ministry with a request to support some refugees from Burma. 
They wanted to get the kids involved with playing soccer, so the Y provided them 
with scholarships so they could be a part our youth soccer program. What started 
with 3 kids, quickly grew into 22 kids, then more. Today, the kids are now teens 
and many of them are still involved with the Y’s soccer program– and some even 
work at the Y as referees! 
 



FREQUENTLY ASKED QUESTIONS 
 
What is the Annual Campaign? 
The Annual Giving Campaign raises funds to ensure that no one is turned away from the Y due to inability to pay. 
Membership dues and program fees may be reduced based on household income so everyone has the opportunity to 
learn, grow and thrive at the Y. 
 
Do my membership fees help with this? 
Membership dues cover only the cost of your membership. Dues are not donations and do not cover costs of  
programs or scholarships. 
 
Who receives assistance from these donations? 
Your donation makes it possible to supplement the cost for situations such as: a single parent struggling to provide 
quality activities for their children; individuals with disabilities; temporary financial crisis; or medical situations which 
cause financial difficulty. 
 
How do I know where my money will be used? 
Your contribution stays within the Y’s service area to support Y programs that serve all children, adults, families 
and seniors regardless of their ability to pay. 
 
Is my contribution tax deductible? 
Yes, the YMCA is a 501(C)(3) organization. We encourage you to speak with your tax advisor about your contributions 
to the Y. 

Membership 
 

Offers children, adults 
and families the  

opportunity to stay 
healthy together. 

THE ANNUAL CAMPAIGN 
 

You can find a gym, swimming pool or treadmill in many different places. 
But it is our cause that makes the Y so special. The real measure of who we 
are is reflected in the lives we impact. 
 
The Annual Campaign raises funds to provide scholarships for those who need the Y most. These scholarships give 
kids, families and adults the opportunity to pay program and membership fees that align to their household income so 
that everyone has the opportunity to learn, grow and thrive at the Y. 
 
Each year our Y provides more than $300,000 in scholarships to support thousands of kids, families and  
individuals in our community to support the following programs: 

Youth Programs 
 

Allows kids the  
opportunity to  

participate in our   
youth basketball,  

soccer, Girls on the 
Run and STRIDE  

programs. 

Afterschool   
 

Fosters a safe  
environment that 
allows children to 
learn, grow and 

thrive. 

Community 
 

Supports other 
local  

community  
organizations and 

initiatives. 

Population Health 
 

Provides health and  
wellness programs  

including LIVESTRONG  
at the YMCA and our 
Diabetes Prevention  

Program. 

Summer Camp 
 

Creates lasting 
friendships 

through new  
experiences,  

skill building and 
adventure. 



YOUR ROLE AS A  
VOLUNTEER 
 
Every volunteer is an important member of  
a team that will raise $225,000 for this 
year’s Annual Campaign. 
 
Thank you for volunteering for the Y's Annual Campaign. As an  
Ambassador of the Y, you are joining a team committed to raising 
awareness and funds that support the Y's cause of strengthening our 
community through youth development, healthy living and social  
responsibility.  

 
Tell the Y Story. 
Let people know how the Y is strengthening the community and  
improving the quality of life for children, teens, adults and families. 

 
Attend Campaign Events. 
We ask that you attend our Kickoff and Wrap-Up Celebrations. 
You will meet other Y Ambassadors, learn more about Y programs, 
receive your campaign packets and special prizes! 

 
Make Your Gift First. 
Your gift demonstrates your commitment and belief in the Y. After 
making a personal gift, it is much easier to ask someone else to do 
the same. Remember, every gift matters, no matter the amount! 

 
Ask. 
Solicit only if you have the pledge card! There are many Y  
Ambassadors working on the Annual Campaign. We issue pledge 
cards to organize the campaign so that no donor is overwhelmed by  
multiple solicitations. Please share stories about the Y with  
everyone and encourage their support. But, ask for the pledge/gift 
only if you have the pledge card. 

 
Submit Completed Pledge Cards Weekly. 
Please turn in cards to the Express Y or Midtown YMCA Membership 
Desks for both those who give and those who decline. 

 
Write Personal Thank You Notes to the Donors You 
Solicit. 
A hand-written thank you note is important, and should be sent 
ideally as soon as 48 hours, but no later than one week from when a 
donor makes a gift. 

 
Raise or Exceed Your Goal of $500. 



THE “ASK” 
AN EFFECTIVE SOLICITATION PROCESS  
For each component of the annual campaign model, prospective donors can be asked to give a gift in a variety of ways.  
In a successful annual campaign, you might use several to attract as many donors as possible. But remember that  
different approaches yield different results. The following strategies for securing gifts are ranked, in order of  
effectiveness: 
 
1. Personal visit from someone the donor knows  
2. Personal letter on stationery followed by a phone call from someone the donor knows  
3. Personal telephone call from someone the donor knows  
4. Personal telephone call from someone who has something in common with the donor  
5. Personal email or text from someone the donor knows  
6. Online peer-to-peer fundraising pages 
7. Telephone solicitation or phone-a-thon conducted by Y volunteers  
8. Form letter sent to many individuals  
 
 

STEPS IN PREPARING A PERSONAL SOLICITATION  
Being prepared to ask someone for a gift is critical to campaign success. Making an appointment for a personal visit, 
knowing who to bring with you on the visit, what you hope to accomplish during the visit and where to have the face to 
face meeting all needs to be planned before the ask occurs.  
 

There are some basic components that are part of the campaign solicitation visit.  
 

Know your role, your purpose and your goal.  
You are an ambassador of the YMCA. We need you to visit a prospect and:  
 Test the prospect’s “perception of the Y”  
 Tell the YMCA story  
 Report back on why the donor gives to the Y OR report back on what the Y needs to do in the future to get a gift  
 

Know the Y’s cause.  
The Y focuses on: Youth Development, Healthy Living and Social Responsibility 
 Know how financial support from members and the community allows the Y to reach out and impact individuals and 

additional populations in need of Y programs.  
 Ask prospects if they know how the Y is working to make a difference based on community issues 
 

Know the prospect.  
Custom tailor each visit to a prospect. Talk to others to find out:  
 What is their linkage with the Y (programs, camp, activities, community concern)? 
 Why should they be interested in helping the Y make an impact?  
 
 

TIPS FOR GETTING AN APPOINTMENT  
Here are some tips staff can give volunteers for success in getting appointments for donor visits:  
 Seek a face-to-face meeting. Stress the importance of meeting in person to discuss “an important effort you are   

involved in for the YMCA, which affects our community, and you.” 
 Make a phone call to your prospect to set the date and time for your meeting. Give choices not just an open ended 

question.  Can we meet for coffee at 2:00 on Thursday or 7:30 on Friday? 



MAKING THE ASK 

 

Greet. Use the greeting to find common ground. Get the individual to smile and feel comfortable. Start with casual 
conversation about mutual interests, individuals, programs your kids are in together, and so forth.   
 

Share the purpose of your visit:  
 To discuss the important work the Y does in the community  
 To determine how the prospective donor can contribute to the Y’s efforts (use this time to ask questions to find out 

the individual’s understanding of the Y and its work)  
 

Share your commitment. Share your personal commitment to the Y. If the prospective donor trusts your       
opinion, he or she will believe you when you say the request for funds is important and worthy. 
 

Present the philanthropic opportunity. Share how financial support from members and the community 
allows the Y to positively impact individuals in the areas of youth development, healthy living, and social responsibility. 
Relate the value Y programs bring to the community. Share stories that describe the way the Y addresses our  
community’s needs.  
 

Pose questions and listen to the answers. Use questions and answers to assess the prospective donor’s 
level of interest and preempt any concerns he or she may have. Let the prospective donor talk more than you do. And 
remember, you don’t need to have all the answers. Say you will refer any questions you can’t answer to someone at the 
Y who can follow up. 
 

Ask. Ask the donor prospect to consider a gift of a specific amount reflecting the prospect’s capacity to give/know 
what they’ve given in the past. Be prepared to highlight what the specific donation amount you plan to request can  
accomplish in people's lives. Also investigate how the Y’s work positively impacts issues of particular interest to the  
donor prospect.  
  

Wait. Be silent and wait for a response. The individual needs time to process what you have said and ask questions. 
 

Thank. Express gratitude, even if the individual does not give gift. If you have told a compelling story of how the Y 
impacts community issues, you have accomplished an important objective.  
 

If the prospect made a pledge… “Thanks for helping to change a life. We are really proud of the work we do in 
helping everyone reach their full potential.” 
  
If prospect is unable to make a pledge… “Thank you very much for listening to our story. Please feel free to  
contact us at a later date if you decide to make a contribution in support of Y programs.” 

 

Confirm and report back. If the prospective donor pledges to give a gift, record all necessary information on a 
pledge form . Let the donor know that he or she will receive a reminder prior to the payment due date. Return pledge 
cards and/or donations to the campaign office as quickly as possible for recording and official acknowledgment. After 
the visit, send a personal note of thanks for their time and consideration.   
 
 
 

No matter the outcome of the visit, take pride in what you have done. Many individual 
lives are touched by the Y annually because of people like you!  



COMPLETING THE 
PLEDGE  

 
Solicit only if you have the pledge card! 
There are many Y Ambassadors working on the Annual  
Campaign. We issue pledge cards to organize the campaign 
so that no donor is overwhelmed by multiple solicitations. 
Please share stories about the Y with everyone and  
encourage their support. But, ask for the pledge/gift only if 
you have the pledge card. 

 
Encourage pledging. 
Most of us can give more when we make small payments over 
a period of time or when payment can be made at a later date. 

 
Bank draft monthly payments. 
Ask your prospects who are Y members to add a contribution 
amount to their monthly bank draft. 
 

Complete the pledge card. 
Be sure to complete the entire pledge card and add notes to 
record donor interests and areas of involvement.  
 

Submit pledge cards and donations. 
Return any pledge cards and/or donations by dropping them 
off at the Membership Desk. Checks can be mailed to: 

Attn: Annual Campaign Office 
YMCA of Southeastern NC 
PO Box 3467 
Wilmington, NC 28406 

Monthly Amt. 

$10 

$15 

$20 

$30 

$40 

$50 

$75 

$100 

Annual Amt. 

$120 

$180 

$240 

$360 

$480 

$600 

$900 

$1,200 

MONTHLY BANK  DRAFT 



EVERY GIFT MATTERS

$75 
Ensures a safe place for a teen to  stay active and 

become part of a season of sports. 

Gives a child the opportunity to learn to swim. 
$30 

$100 
Provides a camper with a week of adventure and 

exploration at Camp Kirkwood. 

$200 
Enables an elderly adult with limited income to remain 

active, healthy and connected for six months. 

$375 
Allows a cancer survivor to regain their health and develop 

supportive relationships through LIVESTRONG® at the YMCA 

$650 
Provides a year membership for a single parent 

family in need. 

$1,000 
Empowers six children to gain confidence by competing 

on our Cape Fear Aquatics Club Swim Team. 

$2,000 
Offers a full year of Afterschool Care for the child of 

a working parent. 



YMCA OF SOUTHEASTERN NORTH CAROLINA 
 
 
Express Y 
11 S. Kerr Ave. 
Wilmington, NC 28403 
 
Midtown YMCA 
709 George Anderson Dr. 
Wilmington, NC 28412 
 
Wilmington Family YMCA 
2710 Market St. 
Wilmington, NC 28403 
 
Camp Kirkwood 
2015 Camp Kirkwood Rd. 
Watha, NC 28478 
 
Corporate Mailing Address 
PO Box 3467 
Wilmington, NC 28403 
 
910-251-9622  
www.ymcasenc.org 


